IDIMENSIONAL
COACHING
Story Telling

Everybody loves a great story. Stories have the ability to raise our spirits, encourage and motivate us, and to teach
us valuable life lessons. Depending on what stories are told, they can have a powerful impact on all of the various
aspects of the 2nd and 3rd dimensions.

Overview

Story telling has always been a powerful tool for learning. Stories can ignite listeners' imaginations through use of
language and visual imagery. Here are some suggestions for how to incorporate story telling into your program:

e Think of your own life narrative and the powerful lessons you have learned through the trials of life you've
experienced. Share those stories with your athletes and pass on the wisdom you have gained.

e We don't truly know each other until we know each other's stories. As a team cohesion strategy, have
each athlete write their life story out, and share it with the team.

e Asateam, read a great book like "Season of Life," and process it as a team. (Season of Life Player Study |
Coaches Guide)

e Find inspirational Sports Movies that tell a great story with meaningful life lessons and process the
movie's message as a team.

e Order books like "Developing Character Through Motivational Fables" which provide short stories that can
be read aloud to a team and provides questions that goes with each story to help a team to process the
lesson.

Stories are a powerful resource for communication and for delivering a memorable and inspiring message. As 3D
Coaches, let's tap into the power of telling stories in an intentional way so we can help our athletes learn the
meaningful life lessons they offer.
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https://www.amazon.com/gp/product/0743269748/ref=as_li_qf_sp_asin_il_tl?ie=UTF8&tag=3dinst-20&camp=1789&creative=9325&linkCode=as2&creativeASIN=0743269748&linkId=fd457721d618cbb6307ee3321e76cc5c
http://3dinstitute.com/wp-content/uploads/2016/09/Season-of-Life-Player-Study-Guide.pdf
http://3dinstitute.com/wp-content/uploads/2016/09/Season-of-Life-Coaches-Guide.pdf
https://www.amazon.com/gp/search?ie=UTF8&tag=3dinst-20&linkCode=ur2&linkId=55822642c8ebeda7687602e82a9a01ff&camp=1789&creative=9325&index=dvd&keywords=Sports%20Movies
https://www.amazon.com/gp/product/0989433846/ref=as_li_qf_sp_asin_il_tl?ie=UTF8&tag=3dinst-20&camp=1789&creative=9325&linkCode=as2&creativeASIN=0989433846&linkId=9dea88d94e983bde12b234414be993f8
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*Because many 3D strategies have multiple level 2 & 3 implications, these checkmarks do not likely display their full scope of impact. We have
tried to limit the number of checkmarks to the most obvious applications to make the planning process easier.
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